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This communication expressly or implicitly contains certain forward-looking
statements concerning BioAlliance Pharma SA and its business. Such statements
involve certain know and unknown risks, uncertainties and other factors, which
could cause the actual results, financial condition, performance or achievements
of BioAlliance Pharma SA to be materially different from any future results,
performance or achievements expressed or implied by such forward-looking
statements. BioAlliance Pharma SA is providing this communication as of this
date and does not undertake to update any forward-looking statements contained
herein as a result of new information, future events or otherwise.

For a discussion of risks and uncertainties which could cause actual results,
financial condition, performance or achievements of BioAlliance Pharma SA to
differ from those contained in the forward-looking statements please refer to the
Risk Factors (Facteurs de Risque) section of the 2009 Reference Document filed
with the AMF on June 29, 2010, which is available on the AMF website at
http://www.amf-france.org or on BioAlliance Pharma S.A.'s website at
http://www.bioalliancepharma.com.
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Mission Statement

To conceive, develop, partner and 
possibly market innovative products
in therapeutic and supportive care 

oncology  … 

… with the patient in mind
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Annual accounts 2010
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2010 Achievements
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Commercial partnership USA in place

 April 2010: US Approval of Oravig®

 Financial impact : $20m in cash received by BioAlliance 

(cumulated total $35m out of $65m+royalties signed).

 Sept 2010: US launch of Oravig® by PAR/Strativa ($1bn 

turnover in 2010) with significant promotional investment 

(hospital and retail specialists targeting)

 PAR target sales for Oravig® at 3 years $50m.

http://upload.wikimedia.org/wikipedia/commons/a/a4/Flag_of_the_United_States.svg
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2010 Achievements
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Commercial partnership Europe in place

 March 2010: new approvals Setofilm®/Loramyc® (2nd wave) 

and strategic alliance (€48.5m agreement signed + 

royalties) with Therabel (€160m turnover in 2009).Transfer 

of BioAlliance French commercial team. 

 Financial impact : €7.5m in cash received by BioAlliance.

 Hospital sales operations organized for growth in 2011 

France, Germany, UK.

 P&R negotiations in progress in other EU countries.

http://www.google.fr/imgres?imgurl=http://drapeaux.etoile-b.com/photo/drapeaux_europe/Drapeau-europe.jpg&imgrefurl=http://drapeaux.etoile-b.com/articles.php?lng=fr&pg=581&h=300&w=450&sz=10&tbnid=pDRQ52vJ4_595M:&tbnh=85&tbnw=127&prev=/images?q=drapeau+europe&zoom=1&q=drapeau+europe&hl=fr&usg=___j5UEU34HcU6OMzRoEH4H19stCc=&sa=X&ei=EO5vTcf0AcPItAbNvrD5Dg&ved=0CB8Q9QEwAg
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2010 Achievements
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Commercial partnership Asia in place

 Partners Handok (6 SE Asia countries) and NovaMed

(China) in charge of local development plan: trials and 

discussions with regulatory agencies in progress.

 International support to partners in place

 Industrial support managed by BioAlliance with 

manufacturer Catalent (Germany).

 Pharmacovigilance network and regulatory organized.

 Corporate medico-marketing (articles, KOL networking…).

http://upload.wikimedia.org/wikipedia/commons/f/fa/Flag_of_the_People's_Republic_of_China.svg
http://upload.wikimedia.org/wikipedia/commons/0/09/Flag_of_South_Korea.svg
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2010 Achievements
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Registration strategy clarified for Sitavir®

 Meeting with EU/US regulatory agencies

 Favorable decision supporting a filing in H2 2011 based on 

positive phase III final results giving significant competitive 

advantages: 775 patients included (EU, US, Australia)

• Proven efficacy with ONLY one single 50mg muco-adhesive tablet

• Prevention of vesicular lesion when applied at prodromal stage

• Delayed recurrence of herpes episodes
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2010 Achievements
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Sitavir® potential confirmed, supporting company 

growth

 Strong potential of the product : competitive advantages 

(early and long-term efficacy, one single tablet based on 

LauriadTM mucoadhesive technology, no side effects)

 Significant patient population confirmed by Nielsen panel 

study: 2007 patients with 35% suffering of recurrent herpes. 

Epidemiology of labial herpes 95 million (Europe/USA)

 Product potential €180-220m
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2010 Achievements
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Continued R&D (clinical) investments

 Start of recruitment in ongoing clinical trials:

− Clonidine Lauriad in Phase II. Unique mucosal delivery 

know-how. Severe disease with critical patients’ needs 

(mucositis). Orphan potential.

− AMEP in Phase I/II. Breakthrough biotherapy in 

metastatic melanoma. Orphan disease in EU/US.

 Follow-up of survival and set up of predictive model 

(prevention of pulmonary intolerance) for doxorubicin 

Transdrug® - orphan designation.
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Consolidated Revenues
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Non recurring

15.5 M€

NDA milestone

Recurring from

partners (supply

& royalties)

1.6 M€

Non recurring

4.5 M€

Therabel upfront

Non recurring

0.2M€

Staggering of 

upfronts

0.7 M€

Direct sales 

France + other

From 7.5 M€ in 2009 to 22.5 M€ in 2010
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Consolidated P&L
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A positive operating result derived from exceptional 

revenues

Tight cost control:

Recurring operating 

expenses -19%

in thousands €  31/12/2010 31/12/2009

Net sales 22 532 7 536

Other income 37 199

Purchases -859 -399

Personnel costs -7 392 -8 892

External expenses -9 181 -12 703

Taxes other than on income -849 -451

Amortisation and provisions, net -288 -627

Other operating income 0 0

Other operating expenses -1 408 -141

Operating income (loss) 2 592 -15 478

Financial income 217 95

Income tax expense 0 0

Net income (loss) 2 809 -15 383



Corporate Presentation

A reinforced cash situation
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Upcoming receipts

• New R&D tax credit refund: 
1.5 M€

• OSEO public subsidies: total 
6.4 M€ and 1.3 M€ in 2011

• In-licensing receipts 
expected in 2011: 4 M€
through existing Loramyc®

agreements 
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3,7

4,2

4,7

5,2
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6,7

BIO

Next Biotech

CAC healthcare

A strong stock rally in 2010 and 2011
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+14%

+5%

-12%

2010

Evolution as of 

end Feb. 2011 

+8.7%
Vs Next Biotech       

-0,4%

Vs CAC Healthcare

+4.7%

2011
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Strategy and perspectives



Corporate Presentation

Attractive assets for sustained growth
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Discovery Preclinical Phase I/II Phase II/IIIIndicationProduct Registration Market

Launched

US  / EU

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

BA-001/ Loramyc®/Oravig® Oropharyngeal Candidiasis

BA-030/ Setofilm® Anti-Emetic

BA-021/ Acyclovir Lauriad™ Oral Herpes

BA-003/ Doxorubicin Transdrug® Liver Cancer

BA-041/ Fentanyl Lauriad™ Cancer chronic Pain

BA-026/ Corticosteroid Lauriad™Erosive Oral Lichen Planus

BA-028/ Clonidine Lauriad™ Oral Mucositis

BA-015/ AMEP® Metastatic Melanoma

BA-011/ Integrase Inhibitor HIV Infection

BA-018/ Irinotecan Transdrug® Per Os Cancer Treatment

BA-016/ Zyxin Invasive Cancer

FDA / EU 

approved

Ongoing

EU 

approved
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Attractive assets for sustained growth
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Launched

US  / EU

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

BA-001/ Loramyc®/Oravig® Oropharyngeal Candidiasis

BA-030/ Setofilm® Anti-Emetic

BA-021/ Acyclovir Lauriad™ Oral Herpes

BA-003/ Doxorubicin Transdrug® Liver Cancer

BA-041/ Fentanyl Lauriad™ Cancer chronic Pain

BA-026/ Corticosteroid Lauriad™Erosive Oral Lichen Planus
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BA-015/ AMEP® Metastatic Melanoma

BA-011/ Integrase Inhibitor HIV Infection

BA-018/ Irinotecan Transdrug® Per Os Cancer Treatment

BA-016/ Zyxin Invasive Cancer

FDA / EU 

approved

Ongoing

EU 

approved

Short term

growth

Future growth
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BioAlliance Areas of Excellence
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Focus: targeting, resistance, orphan, oncology

Areas of Excellence: Selecting innovation, transforming 

innovative ideas in valuable assets

 Extensive IP portfolio: 32 families, 220 patents granted

 Development and regulatory expertise: 2 products registered 

in EU, 1 in the USA, 1 in preparation (EU/USA)

 P&R expertise

 Business development capabilities

 Commercialization capabilities in niche markets 
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Newsflow 2011 

 File acyclovir Lauriad™ with European regulatory 

agencies  (expected Q3) and US FDA (expected Q4)

Complete ongoing clinical trials:

­ Clonidine Lauriad™

­ AMEP®

 Doxorubicin Transdrug®: new clinical development plan 

presented to regulatory agencies
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Shareholders Value Drivers
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Existing Revenues through international partners

Signed license agreements total 120 M€ excluding royalties for 

Loramyc/Oravig (48 M€ received as of end 2010)

Next Revenues:

 Extension of Loramyc® international coverage

 Sitavir®, key asset for partnering opportunity
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Growth acceleration strategy
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Accelerate internal growth with :

 maximization of Lauriad™ products (API, biologics …) 

including new Fluriad® program funded by FUI grant                 

(2 M€/0.7M€ for BioAlliance),

 breakthrough innovations (AMEP, nanotechnologies…),         

with a focus on orphan markets

Identify targets for external growth : 

 technologies, 

 products.
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Innovation with the patient in mind


