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This communication expressly or implicitly contains certain forward-looking
statements concerning BioAlliance Pharma SA and its business. Such statements
involve certain know and unknown risks, uncertainties and other factors, which
could cause the actual results, financial condition, performance or achievements
of BioAlliance Pharma SA to be materially different from any future results,
performance or achievements expressed or implied by such forward-looking
statements. BioAlliance Pharma SA is providing this communication as of this
date and does not undertake to update any forward-looking statements contained
herein as a result of new information, future events or otherwise.

For a discussion of risks and uncertainties which could cause actual results,
financial condition, performance or achievements of BioAlliance Pharma SA to
differ from those contained in the forward-looking statements please refer to the
Risk Factors (Facteurs de Risque) section of the 2008 Reference Document filed
with the AMF on April 7, 2009, which is available on the AMF website at
http://www.amf-france.org or on BioAlliance Pharma S.A.'s website at
http://www.bioalliancepharma.com.

Important Notice
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A Straightforward Mission

To conceive, develop and partner 
innovative products

in the treatment of Cancer, AIDS
and in Supportive Care é 

é with the patient in mind
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Overview 2009

Decisive increase in strategic assets

ÅLauriad®: 2 advanced products, one product launched, one 

with phase III positive data

ÅSetofilm®: at registration in Europe

Å3 new products entering in clinical phase 

ÅTransdrug® : one innovative drug with strong medical interest

Controlled costs including grants
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Significant events 2009

Lauriad®: 2 advanced products

Loramyc®

ÅNDA submission and acceptance for Loramyc® in the USA

ÅLoramyc®: strong commercial dynamic in France with sales at 2.1ú

over doubled compared to 2008 figure

ÅStrong hospital-based oncologists referenced product

ÅVery good safety profile: a significant advantage for other portfolio 

products based on  adhesive Lauriad® technology

ÅTarget market  300Mú(IMS Health ad hoc study 2008)
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